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Course Name: International Business and Strategic Market
Language of Instruction: English

Course Meeting Time: July-August 2024 (12 2-hour Sessions)

Course Meeting Place: Zoom

Instructor: Dr. Jamal Hejazi

English Tutoring: 0.5 Hour Before Each Course Session with Tutor

Course Description

This course provides a comprehensive understanding of the global business environment and the
strategic considerations essential for businesses operating internationally. Students will examine
the trend towards increased globalization and the importance of strategic and emerging markets
in the global trading system. The course will introduce students to various strategic decisions
firms must make to compete effectively in today’s global business landscape. Key factors in areas
such as foreign market entry and global operations management will be explored. Additionally,
students will delve into the complexities of international markets, including cultural, political,
economic, and legal influences on business operations.

This course is designed to equip undergraduate students with the knowledge and skills needed
to understand and strategically navigate the complex global business environment, preparing
them for successful careers in the global environment.
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